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Framkvaemd

Lysing & rannsokn

Markmid Ad skoda notkun a samfélagsmidlum og breytingar fra fyrri maslingum
Framkvaemdatimi 7. - 15. desember 2016

Adferd Metkdnnun

Urtak 1413 manns & 8llu landinu, 18 dra og eldri, handahdéfsvaldir ar Vidhorfahopi Gallup

Staerd artaks og swirun

Urtak 1413
Svara ekki 583
Fjoldi svarenda 830
batttékuhlutfall L8, 7%

Skyrslan og nidurstodur hennar eru eingdngu til innanhassnota hja pvi fyrirtaeki, stofnun eda einstaklingi sem
hana kaupir. Oll opinber birting eda dreifing nidurstadna er 6heimil an skriflegs leyfis Gallup. Allur réttur
askilinn: © Gallup.
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Notkun a samfélagsmidlum

Allir

Nota samfélagsmidla eitthvad 94%

Fer daglega eda oftar inn a samfélagsmidla 84%

Fer oft & dag inn a einhvern samfélagsmidil 52%

Uppfaerir stddu/Tjdir sig a.m.k. daglega 21%
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Notkun a samfélagsmidlum

Allir

+ Nota samfélagsmidla eitthvad ¢ Fer daglega eda oftar inn @ samfélagsmidla
Fer oft & dag inn & einhvern samfélagsmidil + Uppfeerir stédu/Tjair sig a.m.k. daglega
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Notkun a samfélagsmidlum

I Uppfeerir stédu/Tjair sig a.m.k. daglega [ Fer oft & dag inn & einhvern samfélagsmidil
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,
18-24 ara
,
25-34 ara
KN
,
35-44 ara
I R
,
45754 are
,
5564 ara
I
. .
65 ara eda eldri
I
100% 80% 60% 40% 20% 0% 0% 20% 40% 60% 80% 100%
Konur Karlar

GALLUP



Notar pu eftirfarandi samfélagsmidla?

Allir

Facebook (n=830)

& Snapchat (n=829) 58 %

92 %

38 %

@ Instagram (n=828)

Pinterest (n=828) 27 %

m Twitter (n=828)

20 %

14 %

LinkedIn (n=828)

Tinder (n=826) 7 %
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Notar pu eftirfarandi samfélagsmidla?

Allir

+ Facebook ¢ Twitter < Linkedln ~ Snapchat ¢ Instagram < Tinder ¢ Pinterest
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Notar pu eftirfarandi samfélagsmidla?

B Facebook  Snapchat M Instagram M Pinterest M Twitter M Tinder M LinkedIn
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Notar pu eftirfarandi samfélagsmidla?
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O

—
®) - Vo) = ‘-
00 | 5] - -
O
00
|
o)
N
N
5] o
—
O
H

Vi

N

100% 80% 60% 40% 20% 0%

GALLUP ron

65 ara eda eldri

91
Facebook

wn
=
[+Y]
o
(@]
=
Q
=2

N
N

o}
a
Ny

Instagram o E—

Twitter

=
co
O
.
P

Tinder

n
I —
. 23 ]
LinkedIn o a—
0% 20% 40% 60% 80% 100%

Karlar



Notar pu eftirfarandi samfélagsmidla?

=

B Facebook I Twitter
Karlar Karlar
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Notar pu eftirfarandi samfélagsmidla?

B LinkedIn
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Notar pu eftirfarandi samfélagsmidla?

B Instagram I Tinder
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Notar pu eftirfarandi samfélagsmidla?

B Pinterest
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Notar pu eftirfarandi samfélagsmidla?

Facebook Twitter LinkedIn Snapchat Instagram Tinder Pinterest Me,ESaIfj('de_i
samfélagsmidla
Heild 92% 20% 14% 58% 38% 7% 27% 6
Kyn
Karlar 88% 24% 18% 50% 31% 6% 10%
Konur 96% 16% 11% 67% 44% 8% 44%
Aldur
18-24 ara 100% 32% 4% 87% 56% 22% 32%
25-34 ara 95% 39% 25% 91% 68% 14% 44%
35-44 ara 96% 25% 20% 72% 52% 5% 33%
45-54 ara 91% 15% 20% 64% 32% 2% 26%
55-64 ara 88% 11% 9% 31% 19% 2% 23%
65 ara eda eldri 82% 1% 5% 17% 7% 0% 10%
Buseta
Reykjavik 93% 28% 18% 62% 44% 9% 30%
Nagrannasv.félég Rvk. 91% 20% 20% 56% 35% 4% 25%
Onnur sveitarfélog 91% 11% 5% 56% 32% 6% 26%
Menntun

Fjolskyldutekjur

GALLUP 13



